
Developing market access arrangements can be a lengthy process.

The Chilean industry recognised this and was looking for direction on

which products should be seen as a priority for exports. 

As a result, the leading fruit trade association in Chile, the Chilean Fruit

Exporters Association (ASOEX) asked the agri-food team here at

Promar to carry out a study of the Japanese market. Having carried

out a number of studies for ASOEX in the past, we utilised our well-

developed understanding of the Chilean export sector. 

H O W  O N E  L E A D I N G  F R U I T  E X P O R T E R S

A S S O C I A T I O N  E V A L U A T E D  T H E  V A L U A B L E

G R O W T H  A R E A S  F O R  C H I L E A N  P R O D U C E

I N  T H E  J A P A N E S E  M A R K E T ,  I N  O R D E R  T O

S U P P O R T  K E Y  D E C I S I O N  M A K I N G .  

Chile has emerged as the largest, most successful producer and

exporter of fruit in the Southern Hemisphere. It now exports to over 140

markets around the world and continues to grow. 

Exports to the US and Europe have traditionally been the most

important of these, but in the last five years, trade to a range of Asian

markets has become increasingly important for the Chilean industry. 

While Japan has always been an attractive market for Chilean exports,

further development of business in the Japanese market has been

recently hampered by a combination of tariff and non-tariff barriers. 

J O I N I N G  U P  W I T H  T H E

J A P A N E S E  M A R K E T

N E W  M A R K E T  A C C E S S

W E  C A R R I E D  O U T

A N  A N A L Y S I S  O F

T H E  F O L L O W I N G :

A  K E Y  S U P P O R T  T O O L

Our agri-food team developed a detailed report covering a variety of

fundamental aspects. This was presented to ASOEX and used by its

Executive Board to develop a robust strategy that outlines the Chilean

products that have the best opportunities in the Japanese market. 

It was a key support tool for making key decisions on negotiations for

further market access and for understanding the valuable growth

areas for Chilean produce in this region.  
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